Tapping into Influencers to Fuel your
Content Program
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About Amanda

= Content marketing
director with a penchant
for demand gen

= Work at Fuze

" Let’s stay in touch:
@amandamaks
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Modern communication and collaboration
designed to empower people to do their best work
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Our Market

= Key verticals: tech, retail, logistics/manufacturing, healthcare,
professional services

= Sweet spot: 1000+ employees
= Average deal size: $S250K
= Sales cycle: 6-12 months




Our Audience
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Fragmented market landscape

On average, IT manages 12 communications and collaboration apps
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Audio | Web | Video Conferencing
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Welcome to the of:
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Setting Goals

Sales acceleration

Brand awareness

: /yA /%N = O 2 oReputation
: =y

Th == o
ooo} \

4 2 T o ~

Lead generation Traffic




Identifying your Influencers




Doing your Research
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What can an identify man

Welcome to the era of:

online customer comi

Visionary leaders are changing the game for
the modern workforce.

~ Welcome to the era of:

FAw[eigRIer

Okta

|

TITLE:
Chief Information Officer

INDUSTRY:
IT Security

| EMPLOYEE COUNT:
1,200

HOW HE CHANGED THE GAME:
Helping make Okta a pioneer and the market leader
in cloud-based identity management platforms







Visionary leaders are

john smith
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Tactics for Influencers

" Guest blog post = Video participation

= Written Q&A = Podcast interview

= Social media activation = Roundtable of multiple
= |n-person events influencers

= |ong form content = Webinar speaker

= Quote request
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Initial Timeline and Budget

List of campaign assets

Timeline
[ |

4'6 months ]

Budget*

~$40,000 -
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Written report

Immersive landing page
DG landing page

Social and banner ads
Videos

Infographic

Social cards and shareables
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Plan de communication

Communiqués de
presse

Affiches
publicitaires

Prospect Logo

| est facile de reco
Jfuze Decouy

Publicités digitales

re 2018 en UCaaS

Gartner

. Foncia transforme son systeme de
communications pour mieux repondre aux
attentes de ses clients et de ses collaborateurs

. Placer le client et la communication au coeur
de ses préoccupations : une stratégie gagnante
pour Foncia

. Foncia : les actions mises en place pour retenir
et attirer les talents

Interviews

LesEchos AMC
BUSI

NGRS Challenges
I/
lexpress news tank

Forbes P

fuze



Taking on a New Life
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Results

v" Influx of new customer stories

v Top asset on Fuze.com and in our syndication programs
» Over 1,000 downloads

» Influenced more than $1.5M
v New sales enablement tactic
» Influenced two closed deals in Q4 totaling over $2.4M
v" Game Changer events influenced $1.2M in new opportunities and closed

deals
Over S5M ARR!



Key Takeaways

= Don’t forget about lowercase i influencers

= Think about how your content can be integrated into field
events



Thank you!

Questions?
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