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Tapping into Influencers to Fuel your 
Content Program
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§ Content marketing 
director with a penchant 
for demand gen

§ Work at Fuze
§ Let’s stay in touch: 

@amandamaks

About Amanda
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§ Key verticals: tech, retail, logistics/manufacturing, healthcare, 
professional services

§ Sweet spot: 1000+ employees
§ Average deal size: $250K
§ Sales cycle: 6-12 months 

Our Market
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Our Audience

46%
of CIOs think shadow 
IT is weakening 
security

48%
of the apps workers 
use are not 
provided by IT

59%
want to reduce the 
number of  applications 
in their company

Shadow IT

91%
feel pressure to cut costs

83%
are hesitant to replace 
legacy hardware

44%
say security concerns are 
limiting their ability to provide 
tech their employees want 

Business 
Disruption
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Telepresence

Voice

Messaging & Collaboration

Contact Center

Audio | Web | Video Conferencing

Fragmented market landscape
On average, IT manages 12 communications and collaboration apps

Telepresence
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Challenge from our Sales Team

“We need more case studies!”



Welcome to the era of:
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Setting Goals

Brand awareness

Traffic

Sales acceleration

Lead generation

Reputation
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Identifying your Influencers
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Doing your Research

Online

Offline
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fuze.com/game-changers

Online and written content
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Individual Story
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In-person Events



#B2BMXDigital Advertising



#B2BMX

Tactics for Influencers
§ Guest blog post
§ Written Q&A
§ Social media activation
§ In-person events
§ Long form content
§ Quote request

§ Video participation
§ Podcast interview
§ Roundtable of multiple 

influencers
§ Webinar speaker
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Initial Timeline and Budget
List of campaign assets

§ Written report
§ Immersive landing page
§ DG landing page
§ Social and banner ads
§ Videos
§ Infographic
§ Social cards and shareables

Timeline

4-6 months

Budget*

~$40,000
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Evolving the Campaign

To become a sales enablement tool
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Prospect Logo
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Taking on a New Life
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ü Influx of new customer stories
ü Top asset on Fuze.com and in our syndication programs

Ø Over 1,000 downloads
Ø Influenced more than $1.5M

ü New sales enablement tactic
Ø Influenced two closed deals in Q4 totaling over $2.4M

ü Game Changer events influenced $1.2M in new opportunities and closed 
deals

Results

Over $5M ARR!
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§ Don’t forget about lowercase i influencers
§ Think about how your content can be integrated into field 

events

Key Takeaways
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Thank you!

Questions?


