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Authentic Conversations
In the Age of Artificial Intelligence
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B2B marketers 
are operating in 
the middle of a 

trust crisis
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Photo by Peter Forster on Unsplash

Only 48 percent of 
the general 
population in the 
US trusts 
businesses
Source: 2018 Edelman Trust Barometer

↓ 10%
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Photo by marcos mayer on Unsplash
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Can artificial intelligence save us?

Or will it catapult trust even further?

The choice is ours. 
You. Me. Every Marketer.
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Source: 
https://www.pinkvilla.com/entertainment/n
ews/watch-disturbing-deep-fake-video-
jennifer-lawrence-and-steve-buscemi-will-
haunt-you-439119
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Artificial Intelligence has the potential to 
scale authentic, personalized interactions in 
a way rule-based automation never could
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But it requires 
discipline 
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AI is not a substitute for humans
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“ Both academic research and anecdotal observation on man/
machine interfaces suggest raised voices and vulgar comments 
are more common than not. It’s estimated that about 10% to 
50% of interactions are abusive,  
according to Dr. Sheryl Brahnam in a TechEmergence.”
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http://techemergence.com/calling-siri-names-youre-not-alone-a-closer-look-at-misuse-of-ai-agents/
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Don’t stop qualitative analysis

Data tells us what it doesn’t tell us why
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Are you the person 
responsible for 
purchasing accounting 
software?
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Serve don’t just sell

@samanthastone Copyright 2018. All Rights Reserved The Marketing Advisory Network

2



@samanthastone Copyright 2019. All Rights Reserved The Marketing Advisory Network@samanthastone Copyright 2018. All Rights Reserved The Marketing Advisory Network



@samanthastone Copyright 2019. All Rights Reserved The Marketing Advisory Network

Most of the time companies are not buying

They are returning, using, replacing parts, reviewing, advocating, 
asking for help, etc.
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“Farmers Insurance said a drone 
could help a claims adjuster 
process three houses in an hour. 
Without a drone, only about three 
houses could be processed in a 
day.”                  Source: Fortune.com
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Be transparent

@samanthastone Copyright 2018. All Rights Reserved The Marketing Advisory Network

3



@samanthastone Copyright 2019. All Rights Reserved The Marketing Advisory Network



@samanthastone Copyright 2019. All Rights Reserved The Marketing Advisory Network

Data is biased, plan for it
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Training Bias



@samanthastone Copyright 2019. All Rights Reserved The Marketing Advisory Network

Confirmation Bias
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Application Bias
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Find ways to integrate human & 
machine intelligence
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Use AI but do it responsibly

Photo by NASA on Unsplash
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Saman
tha

Samantha.stone@marketingadvisorynetwork.com

LinkedIn: https://www.linkedin.com/in/samanthastonemarketing
Twitter: @samanthastone

Stay in touch!


