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Confessions and Takeaways from a 
Journalist Turned Marketer



The Best Storytellers Grew Up 
Pathological Liars
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1. They need to vet 10 different ways a story may go, to have an 
answer to any objection (resourceful)

2. They’re detail-oriented, and it make it so believable you 
wouldn’t know it’s not true (narrative)

3. They’re consistent (consistency)

Here’s Why
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▪ Writing about people
▪ Writing about developers and technology
▪ Writing about legislation, policy and the public 

sector

Three Stories
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The Lowell Sun Newspaper
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It’s all about people 
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▪ Define who is the hero, and who is the villain
▪ Use all the senses to make someone feel they 

were there 
▪ Great storytelling is a balance of being right 

and being first

Marketing Lessons Learned from the Boston Globe
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Twitter
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Developers are like marketers. 
They just want you to get to the point faster.
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▪ Build a content strategy that wins the hearts 
and minds of the skeptics

▪ Show your work 
▪ “One of us” — if you aren’t relatable, you 

won’t be welcomed

Marketing Lessons Learned from Twitter
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Notarize
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Lawyers. Legislators. Laws. 
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▪ Virginia passed a law in 2012 that allowed for documents to be notarized 
over live audio/video

▪ Much like marriage certificates and driver’s licenses, there is interstate 
recognition (Mass resident can use a Virginia notary)

▪ Notarize’s mission is to let anyone sign and notarize documents 24x7, from 
anywhere in the world

Here’s what you need to know
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▪ Closing on a home from the Grand Canyon
▪ Notarizing a document in the Amazon Rain Forest
▪ Selling a home in Texas while you’re on vacation in France
▪ and thousands more….

Some of the stories
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▪ We report the news and want to be the source of truth 
▪ We tell stories, sometimes highly emotional ones
▪ We have the opportunity to be first

This is a true journalist’s dream job
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▪ Momentum is everything
▪ Local news is the New York Times
▪ Customer stories make people care, and help 

them understand the impact

Marketing Lessons Learned from Notarize
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Build a world-class marketing team 
comprised of non-marketers
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Hiring Journalists
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▪ Northeastern Journalism
▪ Boston Globe Sports
▪ Department of Transportation Comms

▪ 0 years marketing experience
▪ Now: Notarize Content Strategist

Andrew MacDougall
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▪ Great writers
▪ Great storytellers
▪ They’re relentless researchers
▪ They do well under deadline
▪ They’re moldable

Why you should hire journalists
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Campaigns and Tactics
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Support Docs as Inbound
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▪ Over 20k monthly visitors
▪ Less than .2% convert to a customer
▪ No effort made to get people to take any action

The Notarize Knowledge Center
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▪ Building trust > making them pay without context
▪ Be helpful first
▪ Deliver on what you promise

The Twitter Approach
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▪ Almost 50% of leads are coming through support
▪ We’ve retargeted accounts we’re trying to land (eg. WeWork)
▪ More people are getting documents notarized = $$$

The results
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TV?!
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▪ 82-year old George Trepanier, a New Hampshire resident, was selling his 
winter condo in Bonita Springs, Florida

▪ This closing was the first time integrating online closing software and title 
production software to streamline the process of selling a home

▪ James Schlimmer, the managing parter at the title company was extremely 
well connected to local communities, and was actually involved in helping to 
pass laws to make this tech possible

First Online Closing in SW Florida
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▪ Prove that your first
▪ Humanize the story
▪ Make me see/feel something

The Boston Globe Approach
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▪ Tell local media this was history being made
▪ Coordinate local press to come to the actual closing
▪ Blog post, press release and social push

The Launch Plan
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▪ Naples Daily News Coverage
▪ ABC7 
▪ 50k web visitors 
▪ 10 syndicated press

The results
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Marketing Can be Taught
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Thank you!

@rkmac


